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ABOUT ME

KATERINA

BLACK

LEAD CREATIVE DESIGNER

With over 15 years of experience in graphic design, spanning
consulting, financial services, and construction industries, | bring
a deep understanding of diverse design needs and challenges.
Currently transitioning towards a UX/Ul career path, | leverage

my extensive background in digital design, art direction, branding,
and illustration.

| possess a keen eye for detail, ensuring that designs align seamlessly
with brand identities and messaging. As a dedicated advocate for
effective design, | focus on creating intuitive and impactful user
experiences that combine aesthetic appeal with functionality.

My career has been centred on corporate in-house design, where | have
excelled in crafting compelling marketing collateral, presentations,
and materials that enhance brand visibility and drive business growth.
My extensive technical skills and creative acumen enable me to deliver
design solutions that exceed client expectations, guided by innovative
thinking and a strong grasp of user-centric principles.
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Includes / A variety of samples of the designs
created for various external clients as part of the
wavespace team at EY. This includes infographics,
large format Murals (digital interactive workspaces
for visual collaboration) and supporting documents.




UST
WEBSITE REDESIGN

Design of new UST website for
the ANZ region that accurately
captures the spirit and values
the business stands for whilst
keeping in accordance to the
brand guidelines. The new
website design meets all
accessability guidelines and
utilises a fully responsive design.

KATERINA BLACK / DESIGN PORTFOLIO [/ UST CONSULTING



Solutions we offer to  xsme

Instead, w

tackle your business
problems

Strategy, Digital
implementation operations
and operations

+
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Experience
Design

UST CONSULTING

iness challenges or help

h you and look at a problem from
rate a tailored solution by drawing

Products and
platform

UST solutions to
enhance your
business

Data strategy
Data governance

Business Experience &
Transformation Innovation

Insights to value realisation

Products &
Platforms

_+_

_—

Strategy,
implementation
and operations
Design for HappinessTM
Customer Strategy
Innovation at scale

Marketing strategy & Martech

Digital operations




Streamline

Strike a balance _
retail returns

between returns

avoidance and to improve
efficiency a— margins

| Redefine
your supply = ~. __ 1 your retail
chain experience

Download - il - =777 . R | i Learn more -

RETAIL LEADERS CAMPAIGN

A digital campaign run chiefly via social media and email with supplementary collateral. Project lead, art direction and
creative concept design through to delivery. The campaign aims to visually highlight our personality, our sense of creativity
and our approachability by using clever imagery whilst remaining true to the set brand guidelines.
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Process inefficiencies, human error and accidental breakages
also add to a retailer’s losses.

While external theft (shoplifting) gets most of the attention,
internal or employee theft also represents a major loss to retailers.

o B OB [

Incorrectly stored perishables,

Retail theft can only be measured and addressed when it is detected.
Otherwise, the loss of inventory is identified after the fact by audit
and recorded as shrinkage.
$461.86

Average dollar loss (USD)
per shoplifter incident.®

But shrinkage is more than just theft, and theft is more than just shoplifting.
$1,551.66

Average dollar loss (USD) per
dishonest employee incident.®

Overlooked items at the bottom of Mislabeling and incorrect
the basket or shopping trolley. markdowns can mean items are particularly grocery items,
sold for less or refunded for more. may spoil before being sold

shrinkage (oun)

/'[rinkid3/ (say ‘shringkij)

6. the loss of retail stock as a result of shoplifting,
vendor fraud, administrative error, damage, etc.*

S

Employees may discard a damaged
item without following the correct
inventory procedure.

When fulfilment errors aren’t caught
when new shipments arrive, the retailer
may pay for items not received only to
record them as missing stock later.

7.7% Unknown loss

Employees have more Issuing fake refunds on activated gift Not checking out items for
opportunity to access and cards which the employee keeps — or a friend or family member
giving a blank card to the customer — or letting others use their
employee discount.

Other sources 1.2% ‘\

Process/control failures 25.7% —— X

conceal items in more

ﬁ 37% External theft, including ORC areas of the store. while keeping the loaded one

Taken altogether, retail theft and
shrinkage represent a major opportunity
for Australian retailers to reduce losses
and protect the bottom line.

Shrinkage isn’t the only negative outcome of retail theft.

Average reported
inventory shrinkage
in 2021.5

38.5% Employee/internal theft

Retail workers who Retail workers who
have experienced have experienced
verbal abuse physical abuse
while trying to while trying to
prevent theft. 7 prevent theft.’

Retailers who feel

verbal or physical

abuse of staff is
increasing.”

, Essential Retail, National Retail Association. (Accessed: 08 March 2023)

Centre for Retail Research, UK Retail Crime Statistics: The National Survey of Retail Crime and Security - referenced in
 Australian Institute of Criminology, May 2000.

hapland, J. 1995, * Retail Crimes” in Building a Safer Society: Strategic Approaches to Crime Prevention, University

of Chicago Press - referenced in
Macquarie Dictionary, 2023
, National Retail Federation (U.S. data)

, National Retail Federation (U.S. data)

 Australian Institute of Criminology, May 2000.

, National Retail Association, 2021

Source: 2022 Retail Security Survey, National Retail Federation (U.S. data)®

LOSS REDUCTION INFOGRAPHIC

A set of bespoke infographics designed as part of the Retail Leaders campaign and used across a variety of collateral and
mediums including social media, email campaigns, marketing documents and animations.
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TECH IN GOV
CONFERENCE

Marketing campaign centred
around the Tech in Gov 2022
conference event.

Project lead, art direction and
creative concept design through
to delivery. Campaign scope
includes both print and digital
collateral such as social media
advertising campaign, email,
website landing page, branded
flyers, event posters, booth
skin and packaging design (for a
popcorn machine set-up within
UST's stand at the conference)

Secure every step of your
digital transformation
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RECRUITMENT
CAMPAIGN

Creative concept used for a
major recruitment campaign

for UST aimed at finding and ‘ Q, Search
employing the best-qualified IT

applicants for numerous roles
across the business within the
APAC region as UST had just UST

recently entered the region. 532,459 followers

2 days - ®
Campaign distributed across

various social media, advertising Working with us allows you to transform your career while
on Seek, email campaigns making a huge impact on people’s businesses and lives
and printed collateral such as

posters and leaflets shared
internally as part of an employee
referral program.

Transforming
your career whilst
transforming
businesses

and lives.

Find out more
Q@ @O 20k
O S

Recommend Comment

f
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AGILE AUSTRALIA
2022 CONFERENCE

AgileAus is an in-person two
day event, offering keynote
speakers and workshops centred e
around discovering better ways ST
of working. T

Design scope for the event
includes printed and digital
marketing collateral, social media
advertising, website landing
page, booth skin, exhibition
signage (digital screens,
billboards, banners and display
stand advertising), branded
apparel and promotional items.

Agile is an
ude
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DE| iS a Strategic A statistical glimpse in Australia Talent opportunity

Did you know some groups are much more likely to face

a d V a n t a g e discrimination at workplace as compared to other groups?’

Employees in diverse and inclusive teams are:

4)( less likely to leave their job in the next 12 months.”

(L
~ L d
DEI today goes further than a mere HR initiative. The whole . O~ 1 o ¥ more likely to be very satisfied.
organisation must prioritise diversity, equity and inclusion to build LA B
a positive culture, boost productivity and retain good talent. 4 less likely to feel work has a negative impact
Women People with People who People who identify X .
on their mental health.
are 20% a disability identify as neuro- as being sexually
more likely are 36% diverse are 55% diverse are 27%

N . i 5 less likely to experience discrimination
more likely more likely more likely X and/or harassment.
% . S :
of job seekers consider diversity an important factor.®
LGBTIQ+
EXESUSECS 0 - Financial Performance?:
AR Ethnically diverse companies

Companies with "
Organisational Cultural P are 35% more likely to

DEl policies are .
r achieve better ROI.
Level My Identity BEEEeuie 10 times more likely

to be innovative.

Barriers to diversity

——— Growth*: 70%
of companies with

L Strait Islander Employee engagements: i The findin f a DEI survey reveal th rceived
Responsibilities A diverse workforce gs or a survey reveal e perceive
My Perspective Background An inclusive workforce =

(how I see myself and . is{likelylcapture hurdles in the way of diversity at workplace.?
how others see me) 83% more engagement new markets.
amongst millennials.
Profession
Decision making: Diverse and Indifferent attitude 33%
\ inclusive teams are shown to AT
Faith & SULg make better decision by 87%. sufficiently diverse
Religion Lack of top-level
commitment
Costs perceived
by management
Lack of push for
legal requirements

Financial costs of
DEI programs

Caring Aboriginal/Torres

M social identity

[l Professional identity

Middle management
resistance

“When we’re talking about diversity, it’s not a box to check. It is a
reality that should be deeply felt and held and valued by all of us.”

Other

E?E
e

Don’t know

MACQUARIE DEI INFOGRAPHIC

A set of bespoke infographics designed as for client Macquarie to promote and educate their staff on the
importance of Diversity, Equality and Inclusion within business. Design used across a variety of collateral
and mediums including social media, email, marketing flyers and brochures.

KATERINA BLACK / DESIGN PORTFOLIO [/ UST CONSULTING 13



LINKEDIN
RECRUITMENT
CAMPAIGN

Part of an advertising campaign
for UST to drive recruitment
across Australia, New Zealand
and Singapore.

Campaign then includes social
media posts on a number of
platforms, advertising on Seek,
email campaigns and printed
collateral such as posters and We're hiring over

leaflets shared internally as part 10,000 new roles U-
of areferral program encouraging Have you heard Qg Australia ST

existing staff to share the word. the best kept p e sew
secret in Tech? L woull oo A

working for UST
to a friend on

Together, we build
for boundless impact

interested? Explore careers -

Shhh..The best kept secret in Tech. We are on a hunt for great talent. 4 stars and on our way up! Be part of something BIG. Find out more. Come and work for UST.

UST is hiring 10,000 Top . Top s T
new employees =
86% of employees

DA would recommend UST has been awarded
* Growth opportunities working for UST

2 il o1 Top Employer in 2022

o TO p g | © ba | C| e ntS Top Employers Institute (TEI)

Interested? Explore careers — Interested? Explore careers — l Interested? Explore careers — ‘

KATERINA BLACK / DESIGN PORTFOLIO [/ UST CONSULTING
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Includes / A variety of samples of the designs
created for various external clients as part of the
wavespace team at EY. This includes infographics,
large format Murals (digital interactive workspaces

for visual collaboration) and supporting documents.




svppen
the

MULTI-PRODUCT
RETAILER OF THE FUTURE

Al

! EY

Today’s Team § v
[-— -} 0 =
_ Q mmmmmm
L E=a 3
2 y 0 S

»

Qur experience in becoming

a Multi-Service Utility

AGL CLIENT WORKSHOP

Driven by +

technology &

How Do You Make

Your Ambition
a Reality?

Dynamic Volue Creation

How Do You Define
Your Ambition?

Future State Architecture
Considerations

Mural design composed of a variety of custom infographics, illustrations, interactive activities

for aremote ideation and workshopping session with the AGL executive team.
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ERNST & YOUNG

THANK YOU

gEO9Y

Commercials

e oo/
o 4

Working With You Virtually

wave

& ©® % W
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EY POINT OF VIEW
m=ins i

FUTURE-BACK ‘ BRI e
INDUSTRY WAVESPACE

. peme B
CONSUMER Bt
HAVE YOUR PHONI

20 October 2020 - q = N

A PEN AND SOM| 4 N \

—— e TN () s ... | @D
5 o e N Comamer  Serie s 2

EY SAP TECH CHECK SESSION OPENN
’\,ﬂ; oo y

o-¢ 3126

Future Scenarios

PLAYBACK N
63 Telco
G4 Expand
LACE Strategy
©3:Lana
62 Expand
G el
et:tond
O e mee v e g
N

EY-SAP CLIENT WORKSHOP EY SAP
Mural design composed of a variety of custom infographics,

illustrations, interactive activities for a remote workshopping BREAKOUT GROUP 1
session with a combination of the EY customer team, SMEs FOOD - BEGA
and the SAP executive team. ok nieraaeaes

KATERINA BLACK / DESIGN PORTFOLIO / ERNST & YOUNG

BUYERS 2030 ==

FRESH AIR
BREAK

Future
zcensrios
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Northern Territory
Child & Adolescent
Mental Health

Welcome to wavespace.
EY wavespace is our global
network of growth and

inncvation experience centres. e oirtaad space petho:

Ideal Child and
Adolescent Mental
Health Services

Go to menti.com and EizE
enter the code 72 41 15 T
or scan the OR code -

with your smartphone

NORTHERN TERRITORY STATE GOVERNMENT
CLIENT WORKSHOP

Mural design composed of a variety of custom infographics, illustrations,
interactive activities for a remote strategy and planning session with a Child
and Adolescent Mental Health Service (CAMHS) team from the Northern
Territory state government.

KATERINA BLACK / DESIGN PORTFOLIO / ERNST & YOUNG

Cecelia Gore
Senior Director Mental
Health, Alcohol & Other Drugs
Department of Health, NT

The Team

Session Overview
| 5 i 8 e Py et Rive

TR b Bk mha20 T

Northern Territory
Child & Adolescent
Mental Health

Breakout Group 1

@ @ oo
Integrated Services: Patie
Start, Stop and Continue of:
° e LB

Prioritisation

18



Session overview

What will we do taday?

‘ Nuw"‘ B
e
e

ICEBREAKER! P
(070070 Uity :Q” @ 3 @

(L7
ﬁﬁﬂuﬂuﬁ:fl{/} ------ e Y

Guide to using Teams

POLICE

NOW, NEXT & BEYOND

Exploring the longer term implications

Reflecting on what has

Reflecting on what has
changed for policing : changed for policing
]

NOW, NEXT & BEYOND

FEDERAL & STATE POLICE CLIENT WORKSHOP

Mural design composed of a variety of custom infographics, illustrations, interactive activities for a remote
planning and strategy session with the EY customer team and a large team from the Federal & State Police

(NSW, NT, QLD & VIC).

KATERINA BLACK / DESIGN PORTFOLIO / ERNST & YOUNG 19



Session overview

Services
Australia

WHS Strategy
Design & Invention

30 September 2020 - + I ! gy ¢ e S

The team Today's objectives
LU I S

YOO NT I e

. Consider the risks, henefits and
' e outstanding questions for these
—— optians

Simple systems Sale workplaces Thriving People

K ‘structures & accoustability

Playback GiEE e | | 4

Group 1 Group 2 Group 3
Simple Systems Safe Workplaces Thriving People

Kay changes to the stery? Kay changes to the stery? Kay changes te the stery?

Thank you

LT C ]

Top 3 Initlatives Top 3 Initiatives. Top 3 Initiatives.

o]

S e r \/ | C e S mlgevelop inei:cjgkcjx?es I::ait::'itise i ?itiqtives
Australio °

@ Group 1

30 September 2020

Impact

_Difficult o Implementation
mmmmmmmmm

SERVICES AUSTRALIA CLIENT WORKSHOP

Mural design composed of a variety of custom infographics, illustrations, interactive activities for a remote
strategy and brainstorming workshop with the EY customer team and Services Australia.

KATERINA BLACK / DESIGN PORTFOLIO / ERNST & YOUNG 20



ACCC CLIENT
WORKSHOP

Mural design composed of a variety
of custom infographics, illustrations,
interactive activities for a remote
strategy and brainstorming
workshop with the EY customer team
and Australian Competition and
Consumer Commission specifically
focused on their Consumer Data
Right project.

KATERINA BLACK / DESIGN PORTFOLIO

/

W > @ -
@,
~ Q. Guide to using Teams B
" & Session overview
S ® Today's Agenda Today's Objectives
Consumer Data Right
19 August 2020 @ =]
o e @
s A & —
L A % ) -3
Ways of working across the CDR Team
- Q, Survey
o Vision and Re5u|t5 //'\_\ Start Stop Continue Top 5
@  High-level . S = ===== EEE=N l== »-EEE
Strategy for \Q EEEEE EEEEN EREEN N NN
Consumer L[l AEEEE ERERE EEEEn u-EEE
Data Right R —
N-EEn
@ -
. ; . Four to Four to ...
= Insights from rapid scaling Part 2: Prioritise

Part 1: |deate

H

- EEEER
[ T[] ]]

Impact

=
& @ —
T8 =
& g
ruor o JEEIEEEY 5
our to ... 3
Part 3: Capabilities ..... .. ' Q
E—==z—=E=z= [ | | .
Regulator
[rre— ®

Implementor
Operator
Participant
Consumer

[2d more]

ERNST & YOUNG
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Includes / A collection of samples from a number
of submissions and tenders. Samples include
presentation folders & slipcases, executive
summaries, infographics, dividers, document
templates and other collateral.




PARRAMATTA LIGHT
RAIL SUBMISSION

Executive summary booklet ' 2 :

designed for the Parramatta o LA :
Light Rail submission. EX@CUUV@
summary

o

This document showcases a
series of bespoke infographics,
complex graphs and charts.

=

(4

g -/
= L

The branding for this project was
designed to reflect the district’s
aim to be seen as an urban
centre. It also connects with the
local community and uses colour i
to reference the popular local T —— TS
football team, the Parramatta » s Wermoopios % b et f st vt
Fels. i By L AT e =
. - o _»H-\'ITI-.' '

across our business this year

Following Page: Bespoke

presentation boxes designed

for the Parramatta Light Rail : _

submission. They are designed o e
to hold custom branded - i
hard-drives, contents card

and executive summaries within.

i

KATERINA BLACK / DESIGN PORTFOLIO / JOHN HOLLAND




KATERINA BL

PART A ADMINISTRATION SCHEDULES
Tender Schedule A1 Tender Form

‘Tender Schedule A2 Statuory Dectraion

Tender Schedule A3 Deed of Guarantee and Indemnity l Parramatta
Tender Schedule A4 :;:énphance ?)e;\:mnan of the Probity I ng h tR !

Tender Schedule AS Deed of Disclaimer

Tender Schedule A6 Compliance Schedule (NSW Code) INFRASTRUCTURE
(0-17-6721)

Tender Schedule A7 Disclosure of Contract Information
Tender Schedule A8 Working with Govermment h«-b-:

PART C COMMERCIAL SCHEDULES
Tender Schedule C1_ Comparative Cost
Tender Schedule G2 Altematives = Pricing

Tender Schedule C3 Options ~ Pricing
Tender Commercial and F
gee Tender Schedule C41

Tender Schedule C42

jer Schedule C5 insurance Detals

v
- 6 Dispute Avoida

Tender Schedule

CK DESIGN PORTFOLIO / JOHN HOLLAND
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BATEMANS BAY
BRIDGE SUBMISSION

Presentation folders and
corresponding slipcases
designed for the Batemans Bay
Bridge submission. _ BATEMANS

The collateral design for

this project was designed to
reference the topography,
local landmarks like the oyster
farms and the local indiginous
community.

EXECUTIVE SUMMARY

Following page: Executive
summary booklet designed

for the Batemans Bay Bridge
submission. This document uses
fully designed custom charts and
infographics.

This document uses fully
designed custom illustrations
that reflect the water topography
of the bay but also draw
comparison to the shape of

the oysters found in the famed
oyster farms of the area.

KATERINA BLACK / DESIGN PORTFOLIO / JOHN HOLLAND 25
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BATEMANS

| commuNITY JouRNEY
EXECUTIVE SUMMARY Ve oyt oS
: bbb

oo lognor T

o

VIEWS 4 LANDSCAPE

The new bridge design Allareas surrounding the new bridge will be
been chosen to 3 maintained and developed to provide for now

complement the natural public spaces for the community. By barging
rves of the i the demolished sections of the existing
while the reduction in . bridge, we will avold using the foreshore for
piers allows for los 3 transportation, avoiding the possibilty of
interrupted vie damage to the foreshore while handing the
either foreshor site back earler to Batemans 8ay.

NoISE

‘Construction noisewill b
minimised with work during
ormaldaylight hours and

segments

Viabarge nstend of trucke.

FisH
AGGREGATIN
DEVICE (FAD
ovs1
TER FARMS. Reusing structural
elements of the
origina Batemans
tte Bay Bridge as a FAD.
of water quality
measures, further
reducing ourimpact.
in the Clyde River

| oicts (157 .

DESIGN PORTFOLIO / JOHN HOLLAND
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32 SMITH ST
PARRAMATTA
SUBMISSION

Executive summary booklet
designed for the 32 Smith St
submission. This document uses
fully designed custom charts and
infographics.

The branding for Smith St was
to communicate a sophisticated
urban vibe that the high-end
development was aiming to
achieve. This was done using
arefined tertiary palette of
cosmopolitan colours, fonts and
patterns coupled with premium
printing and embellishments.

Following page: Presentation
folders and corresponding
slipcases designed for the

32 Smith Street submission.

KATERINA BLACK / DESIGN PORTFOLIO
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JOHN HOLLAND

EXCELLENCE IN CONSTRUCTION,
QUALITY AND COLLABORATION

nchudng 101 George Street,

I"SO o efJ o5 colaboration
with City of Parramatia Goundl
V0N BCCOIB0RS for the
nnstruGson of the:

Led by Ben Wintar, our const
sirong, established relationsh
team members who worked together on the 1PSQ ¢

experienca in al facets

& defivery and ewceeding
Cent expectations. In addition ry of 1PS0, Brett has a0 oversesn
major buillding constructions ing & S$184m Abercromise Business School for he
University of Sydngy and the Newcastie Courthouses Comgiax.

Project Manager Ben Winter brings recent success from Project Management of
1PSQ - a 5 Star Green Star cial tower Incorporating a bespoke Kt oul for
the Western Sydney Univars 150 nool. Ben was niegral 1o building good!
relationships with City of Parrematta Council and the University, which resutied in
exceptional quaity delivery and no unplanned disruptions to surounding Dusinesses
or the community.

Construction manager Michael Barry is a higghity successiul Senior Manager with over
25 years' expenance gained in the construction industry both in Austraka and overseas.
Throughout his career Michael has developed a comprehensive skillset in the tachnical
and commercial aspects of construction, Michael has a high level of interpersonal

skill and buids loyal and productive leams and develops strong and collaborathe
relationships across the industry.

ECI Canstruction Manager Gavin Rea is a CBD high-rise expert, with 38 yeara of
national and intemational major construction experence. For the past 15 mmm'
worked for leading residential apariment developers in Sydney on projects valued up:
10 3300 million, His strengths include guiding and mentoring ion site [ams.

with Ben 1o drive value and de-risk construction thraugh the BCI phase.

JOHN HOLLAND

Gain will bring his close involvement with 32 Smith Street and industry insighis towodk

32 Emith Stesat Desramatta | Executive Summery

| LA

CULTURAL ALIGNMENT
i WITH THE GPT GROUP ftatiaiiny
ll Ay . 3nfor GPT.




32 SMITH STREET
i L

32 SMITH STREET
PARRAMATTA

32 SMITH STREET
PARRAMATTA

32 SMITH STREET
PARRAMATTA

28
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s Region

TY FLEET | BLUE MOUNTAINS ROUTE CLEARANCE (BMRC) PROJECT

nment is embarking on an exciting journey in delivering the New Intercity
vhich will replace existing train sets with new state-of-the-art rolling
stomers with a more comfortable travelling experience and improved
bility throughout Sydney, the Central and South Coasts, Newcastle and

of this program, several enabling projects will be delivered across the wider network.
fountains Route Clearance (BMRC) project seeks to ensure compliance with new:

for the BMRC works

y Trains network

t Heritage and
cater Blue Mountains Heritage Area

ta i tunnels for Transport
he Sydney Trains

NSW) an

Continuation of our
proven alliance
ail Underpass (NSRU)

lope standards across the Blue Mountains Springwood to Lithgow Line.

Collaborative team to
strengthen the alliance

The NSRU Alliance team's strength and experience
will be fully realised when working in harmony with
TENSW to deliver the BMRC project. The complexity
of the project cannot be underestimated and will
require challenge and innovation to realise the
objectives and requirements within the limited
possession periods.

The Aliance Leadership Team (ALT) will provide
leadership and governance for the project and
will develop and maintain a strong performance
management culture by championing and

% between TINSW, recognising outstanding results in delivery. They will }
New Int ’ on Ausiralia and John Holland get e example for behaviour and ensure allparties
s part e are held accountable for their responsibilities and
N 2 deliverables. This includes empowering the Alliance

Blue Mountains

aboratively with TANSW!
ions, particularlyin
me the various

ct through hard work,
apabilities and imaginative

Management Team (AMT) through delegated
responsibility to maintain work flow.

Our Leadership Team

Route Clearance f et
boratively, on time i e
1 ? Darren is an accomplished leader with
Jland and Bouygues \ over 20 years' experience gained from
r O e C D ting as the NSRU 7 roles in operations, design and project
Cproject, TINSWwill  ggjivery across the rail, automotive and aerospace
2 y leading expertise with  sactors, He is a member of the NSW/ACT Region
| formance capacity that  Senjor Leadership Team for John Holland and was
e previously amember of the executive committee of the
i Y b 4 Transport Projects Division within Transport for NSW.
Executive Summary ' o b NSRS commencigit o Holand n 2015
i E ortunity to propose our  4c Rail Manager NSW/ACT, Darren is focused on

0 the project which will provide
solution

ensuring safe, effective delivery of NSW and ACT
rail projects to meet clients’ requirements. Darren
will be a strong leader for the ALT, with relationship
orientation with a high commercial focus.

NEW INTERCITY FLEET BLUE MOUNTAINS SUBMISSION

Executive summary booklet designed for the Blue Mountains NIF submission. This document uses fully
designed custom charts and infographics.

The collateral design for this project was drew inspiration from the strong historical and heritage factors
that affect the project to communicate our dedication to protecting the associated history of the area.

KATERINA BLACK / DESIGN PORTFOLIO / JOHN HOLLAND
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Presentation folders and corresponding slipcases designed for the Blue Mountains NIF rail submission.
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_ Project
“ highligh

Keeping |
communities safe

Clarence Correctional Centre

Construction of Australia’s largest The team has now passed the
correctional centre has provided halfway construction point, and.
amuch-needed boost to the all ground slabs have been cast.
legeloneiny Location:  Grafton, NSW.
Customer:  NSW Government

JV partners: Macquarie, Serco, Laing

As part of the NorthernPathways
Consortium, John Holland is creating
a facility with the aim of keeping the
community safe and giving people
the best chance of rehabilitation.
The state-of-the-art facility will
return about $560 million to the local
economy over the next 20 years,
creating 1,100 construction jobs.
and 600 operational jobs.

JOHN HOLLAND ANNUAL PROJECT HIGHLIGHTS

Project highlights booklet for 2018 to showcase a cross-section of the most prestigious and well publicised
projects that Jonn Holland was involved in across the country for the year.

This document uses bespoke illustrations and infographics as well as custom graphs, text variables,
automatically-updating table of contents, automatic footnotes, hyperlinks and cross-referencing.

KATERINA BLACK / DESIGN PORTFOLIO / JOHN HOLLAND

Number of

current projects
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JOHN HOLLAND
REBRAND

John Holland design team
collaborated closely with
Frost*collective to build a brand
for the future of the business,
one that would not only help John
Holland win new projects, but
unify their company culture.

The new branding meant an
extensive roll-out of new digital
and print collateral, signage,
apparel and website.

This also involved a huge launch
party event along with a print
and digital campagin to raise
awareness and brand recognition
with the updated look and feel.

HOLLAND

\"

The winter
commute just
got warmer.

A
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Includes / Various samples of works created for the
Jardine Lloyd Thompson brand as well as various
subsidiaries under its umbrella such as Recovre and
Key Underwriting. Work includes tender/EOl/proposal
templates, infographics, brochures, flyers, posters,
forms and capability statement documents




VARIOUS JLT MAGAZINES AND PUBLICATIONS

Flatlays from JLT Specialty publications including Risk Specialist and Building Sight.

KATERINA BLACK DESIGN PORTFOLIO
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NEWSLETTERS, REPORTS AND OTHER PUBLICATIONS

A cross-section of the various JLT market newsletters, reports and updates that are designed and shared
with clients on a regular basis.
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,curly in the Philippines remains a
com for investors in al indusiries;

there Is on average one kichapping a
J0nth in ths Phiippines, with average
ransom seltiements of ISD2m. Despita

{he sigring of & deal with the country's
rebel group, Moro Islarmic;
ation Front (VILF) in Felbruary 2013,
Jslarmic extremist Group Abu Sayyat and
5 selestion of smaler aligned groups
inue 1o pose a significant threat,
perticularly in the southern PhilppinGs,
predaminantly in Mindanao. Whils the
previous adminisiration openly spoke
about its lack of resources to counter

e threat and advised investors to

hire private firms to protect assets and
employees, Presigent Duterts has taken
an inoraasingly assertive stance tawards
security polcy. n early Decermber
2016, the government announced that
Indonesian and Malaysian security
forces had been aLthorised to pursue
rom groups such as Abu
Sayyat into Filpino walers, parlicularly
the Sulu Bea. This raises concerns for
the safety of hostages heid in captivity
while sacurty forces are in active pursut,

kidrappe

There is on average one kidnapping a
month in the Philippines, with average
ransom settiements of USD2m.

Mining regions are spread across the
Phiippines, including in the restive
south. tis eslimated that metals and
minerals reserves in Mindanao alone
coud be worth up to USDT trilion,
Nicke! mines are predominately in the
southern regions, including Agusan

del Sur, Surigao del Norte and Surigao
del St although the northern reaion

0f Zamibales also has nicke! reserves
Zamboanga del Norto has precious
metal reserves, yat this region s  the
feart of Mindanao and tharcfore subject
to areater soourity threats. Mining firn
TV Pesific has several operations on the
Zamboanga Peninsuia. In Septerer

* Pawan

20015, two Canadians, one gedlogist
and one consultant for TV wera
kidnapped from a marina on Samal
Island, a ragion previously thought to
e safe for foregnars. Artisanal miners
have boon capturod by termorist groups.
in Gompasteia Valloy, which borders
Agusan del Sur and is close (0 Samal.

Furthermore, the Degember 2016
tarrorist attack in Leyte, where thero
are o reserves, was furthor cause
for concern - tha regicn had not
‘exaerienced an attack since 2012

Metals reserves of the Philippines (by region)

e —

Philippines Commocilies.

* Nokal
ol

Sier
* Gopper

calai

Fosiern Sermar o
Levie s
Surgao ol Nore ee.

Sugen cel S s
Aguen del Sre

Lo ot ke

Security forces aliributed the attack ta
Mavte, a tenerist group that has forged
an allegiance to lslaric State. As the
miltary has focusod on an offensive in
fosrorist strongolds, the concen s that
aitacks wil occur in ofher parls of the
Philippines. President Duterte’s anti-drug

operalions were dlsa 5061 85 @ MOtve
for thesa retaliatory attacks. AS Such,
mining investers outside af Mindanao
may need 10 begin fo reassess ther
exposure to termarist throats & part of
their duty of car ta their empioyeas.
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REALCOVER
INSURANCE
BRANDING

RealCover is a brand that is
managed by JLT and all design
work is done via JLT’s design
studio. This work includes design
of various branded collateral such
as brochures, flyers, marketing
materials and advertising.

Sample pages from the updated Reﬁllgover
and rebranded RealCover Brand
Guidelines.

Combined Financ
Guide Product Di
Statement and Pc

KATERINA BLACK / DESIGN PORTFOLIO / JLT GROUP

Realcover

Your industry. Your insurance.

RealCover

Your industry. Your insurance.
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RECOVRE HEALTHCARE BROCHURE

Recovre is a brand that is owned by JLT and all design work is done
via JLT’s design studio. This work includes design of various branded
collateral such as brochures, flyers, marketing materials, powerpoint
templates and advertising.

Sample of a typical client-facing brochure design as per the newly
updated branding.
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-ALT

Includes / A cross-section of the projects and
designs created for the Commonwealth Bank Group
and its subsidiaries including Count Financial,
Colonial First State, Bankwest, Financial Wisdom.
This includes a wide variety of print and digital
design work such as infographics, brochures, flyers,
posters, forms and long form documents.




COMMSEC SMSF
INFOGRAPHIC

A set of bespoke infographics
designed foruseina
presentation on Self Managed
Super Funds (SMSFs) for the
CommSec brand.

This presentation is shared
internally across the business as
an update on the "State of the
Business" for the various dealer
groups and advisors.

=
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FINANCIAL PLANNING
CONVERSATION AIDS

Where the ongoing success of a
business depends on a Key Person

Business lifecycle

Business risk

+ Credit standing + Loss of sales revenue

and advisors with marketing
tools to communicate the
benefits of business insurance
to new business referrals.

Set of bespoke infographics managenestreio |

and illustrations for use by b : .

Commonwealth Financial § liecycle e

Planning & BankWest Financial e Capital purpose Revenue purpose
Advice to aid business planners s i

1\ Insurance
! needs
OPTIMISATION| 1.4y

+ Goodwill + Recruitment costs

and time

+ Business debts
GROWTH MATURITY + Training

+ Loan accounts

1. Needs analysis 5. Ongoing service + Business Stability
2. Strategic planning 6. Review insurance
3. Consultation cover

4. Implementation

+ Guarantor protection

0, Pprobability of at least one
34 A partner dying before the age

of 65 in a two-partner business

1 O/ have documented
O Buy/Sell agreements

1 o/ if your business
7 O has six partners

KATERINA BLACK / DESIGN PORTFOLIO

Buy/Sell insurance
& agreement

If Brad dies, his Life insurance
proceeds & any of Brad’s business
interests are transferred to John.

/' COMMON-WEALTH BANK

NO insurance
or agreement
1]
-
If Brad dies, his estate can sell
business interest to third party or
his family owns half the business.

John has no control over outcome.

do not have life
insurance for CEOs

44%

O — O ([

0 Probability of a partner
1%

becoming disabled in
a two-partner business

if your business
O has six partners
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COMMINSURE INFORMATIONAL BOOKLET

Informational brochure booklet design for Comminsure’s LifeProtect Insurance product to be distributed
to insured customers.

This document uses designed graphs, text variables, automatically-updating table of contents, automatic
footnotes, hyperlinks and cross-referencing.

KATERINA BLACK / DESIGN PORTFOLIO / COMMON-WEALTH BANK
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TYPICAL CBA FLYERS COMMSEC SMSF POSTER

Samples of typical informational flyers for the Commonwealth Bank brand using Sample of a typical illustrated poster for the Commonwealth Bank branding using

their type, colour and layout guidelines. their type, colour and layout guidelines (in this case specifically cobranded for
CommSec and Colonial First State usage).

These documents use all industry set best practices for document set up

including paragraph, character & table styles as well as customised swatch

palettes and master pages.

o1, %50,

oy, 0 C,

5 b o

2L e AL100 1 o gy

iy ey 0 Gy 0 o P i
T

TOTAL SMSF

ASSETS

FORECAST

TO REACH

$1 TRILLION
IR ! BY 2013.

A bottle of Penfolds Bin 407 and a Ca 0-Qiang
ote Bag fro e Queensland Gallery of Modern A

0 e Colonial
Adviser Service
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CFS PDS BOOKLET

Colonial First State FirstChoice Product Disclosure
Statement Reference Guide booklet design for investors.

This document uses designed graphs, text variables,
automatically-updating table of contents, automatic

footnotes, hyperlinks and cross-referencing.
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VARIETY OF
CFS CAMPAIGN
COLLATERAL

Various samples of Colonial
First State campaign collateral
including flyers, client offers,
client workplace posters and
internal product education
documents.

These documents use all industry
set best practices for document
set up including paragraph,
character & table styles as well
as customised swatch palettes
and master pages.
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LET US TICK
ONE THING OFF

YOUR LIST

Dear <Name=>,
We recently offered to help you find your super and didn't hear back*. So here’s a friendly reminder.

We can still help you find your super.

<65+> We can locate any super you may not be aware of, and that you should be using during retirement.

<55

5-64> Locating any super ensures it's under your control and ready for retirement.
<40-54> Locating any super makes managing that aspect of your wealth much easier.

<Under 40> If you're a busy person, this is the perfect opportunity to have someone search far and wide to locate your
super for you.

And what’s more, getting the search started is simple. Just visit ialfi com.au/fil and enter your
account number: <account number> and give us the ok to start the search.

Or, call us on 13 13 36.
Once we find your super, we'll send you <and your financial adviser> the results.
Go on, let us start your search today.

*If you've already sent back your response please disregard this letter.

Yours sincerely,

Scott Henricks
General Manager, Client Operations

YOU COULD WIN A $10,000
FLIGHT CENTRE VOUCHER

Kick back on the holiday of a lifetime while we find
your super for you. By saying yes to our search
you're automatically entered into the draw.

Colonial
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CFS INFOGRAPHICS

Various samples of Colonial

First State infographics and
illustrations custom designed to
adhere torigid brand guidelines
while still finding a way to create
visual interest and simplifying
complex financial concepts.

Boost your Super

8.4 milllon workers now benefit from increases
in compulsory super payments from employers.

M
3.6 s 51,000

on low incomes will get workers aged 70 or over
up to $500 extra super can now receive super
contributions from the guarantee contributions
Government. for the first time.

You get more super guarantee payments

Anyone aged 18 or over and earning more than $450 per
month is entitled to a percentage of their annual gross
income to be paid into their super fund from employers.

11.00%

9.50%
e B

1 July 1 July 1 July 1 July 1 July 1 July
2013 2014 2015 2016 2017 2018

12%

11%

10%

1 July
2019

If you're aged 30,
and earn $70,000
per year, your

retirement savings
could be around
$110,000* more
by the time you
reach age 65.

o

+$110,000

* Results are based on the Government’s super calculator and are
calculated in today's dollars.

You get super guarantee
payments even if you
work beyond age 70
From 1 July 2013, you are

entitled to super guarantee
contributions even if you

continue working beyond )
your 70th birthday and L |
your earnings are more l--.-
than $450 per month. _-

If you're on a low income,
you get government top ups

KATERINA BLACK / DESIGN PORTFOLIO / COMMON-WEALTH BANK

from 2012, and you or your employer make before tax
contributions to a super fund, the Government will top
up your fund by 15%* of that amount.

el + 15% (up to $500)
. GOVT TOP UP

$10

$37,000

YOUR EARNINGS
< $37,000

$0

* $500 is the maximum amount payable each financial year and the
minimum is $10.

Opt for low cost, simple, MySuper accounts

You can choose to
move to MySuper,
a new low cost,
default super
account designed
to offer simplicity,
transparency and
comparability.

| 2014

JANUARY

SIMPLICITY
TRANSPARENCY
+ COMPARABILITY

= MySuper

If you don't choose a super fund
by 1 January 2014, your employer
must pay superannuation
guarantee contributions to a
super fund that offers MySuper.

Find your lost super

Small accounts with balances of less than $2,000 and
accounts that have been inactive for 12 months whose
members are unidentifiable will be paid to the Australian
Tax Office (ATO).

Accounts with <$2,000 and inactive for 5 years, or where
the member cannot be contacted, will be posted on the
ATO website (www.unclaimedsuper.com.au).

Don’t lose out on your super

Your super fund may get a better return if
you reclaim your lost super. Lost super
claimed by members or their descendants
is payable with interest accrued at a rate
equivalent to the CPI (Consumer Price
Index) from 1 July 2013.

Investor Insights:

Is an aversion to risk
costing women their retirement?

Qo

WOMEN IN THIS AGE GROUP ARE MOST
VULNERABLE DUE TO LOW SUPER
BALANCES AND THE GENDER PAY GAP

FEMALE INVESTORS AGED

35 T 49 HAVETHE

YEARS OLD YEARSOLD PREFERENCE FOR EQUITIES

e "t INDEX POINTS
" fami.  COMPARED TO
g D FOR MALES WITHIN

i FLF THE SAME AGE BRACKET

- @17% 42%@@ 31%

orrevALes (R B il

FEMALE PAY GAP BETWEEN 25 AND 29 HAD ATTAINED A BACHELOR DEGREE

TO MALES m

THERE IS A
MALE AVERAGE WAGE 1

¢

. . $145,000c |/

BETWEEN MEDIAN )

w S 7 2’779 — SUPERANNUATION BALANCE FOR Y
N WOMEN AND MEN AGED 60-64

® FEMALE AVERAGE WAGE \(» THIS EQUATES TOWORKING o %

LONGER ON THE AVERAGE
FEMALE WAGE TO CATCH UP

LIFE EXPECTANCY: 0 0 0 AVERAGE RETIREMENT AGE

19 e ©645

Qs
go.1| |84.3 P

©6s

TALES FEMALES

OVERALL, THE
AVERAGE SUPER
BALANCES WERE
$68,600

FOR FEMALES

|n|$112,000

FOR MALES =

Can female investors close the savings gap
without raising their level of equity preference?

THE UNIVERSITY OF
WESTERN AUSTRALIA
SR

Source: CFSGAM and the University of Western Australia Business School as at 31 December 2014 and [1] Australian Bureau of Statistics as at November 2014 [2] Australian Bureau of Statistics
as at 2013 [3] Australian Bureau of Statistics as at 2012

Disclaimer

348 352, 3nc. Fs)are

s,

o render ofer

123123 126.
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CFS GAM EPI
QUARTERLY REPORT

Sample document pages from
a Colonial First State Global
Asset Management long-form
document.

This document uses designed
graphs, text variables,
automatically-updating

table of contents, automatic
footnotes, hyperlinks and cross-
referencing.
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MAKE IT COUNT
CONFERENCE

Small sample of the collateral
involved in a typical Count
Financial annual conference with
over 400 attendees.

Designed collateral includes
event logo & branding, handbook,
planning guide, pocket guide,
custom 3D maps, signage &
wayfinding, event stationery,
promotional flyers & advertising,
event app &registration website,
banners, staff uniforms and
promotional items & gifts.

The conference branding shown
won a 2015 CBA award.
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FINANCIAL WISDOM
BROCHURES

Samples of a client facing
financial planning brochure as
well as an STl offer document
aimed at the financial planners
themselves.

The brochures use all industry
set best practices for document
set up including paragraph,
character & table styles as well
as customised swatch palettes
and master pages.
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COLLIERS
INTERNATIONAL

Sample document pages of
a Sales Proposal document
designed for Colliers
International.

This document uses all

industry set best practices

for document set up including
paragraph, character & table
styles as well as customised
swatch palettes and master
pages. It also incorporates
designed graphs, text variables,
automatically-updating

table of contents, automatic
footnotes, hyperlinks and cross-
referencing.
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FREE-LANCE WORK

TS 0MNERS

Recent transactional evidence

Income Summary

D

" TSEPTEVBER 201
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FREEDOM FURNITURE

Freelance project for Freedom
Furniture’s New Zealand region.

Project scope included
redesigning the full NZ

website in accordance to the
Freedom brand guidelines while
ensuring the new interface

is fully responsive and meets
accessability guidelines.

KATERINA BLACK / DESIGN PORTFOLIO
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FREE-LANCE WORK

[ CATALOGUE # STORES Email Address Password W MYWISHLIST: 0 g8 MY SHOPPING CART: 0

freedom’”

FURNITURE HOMEWARES INTERIOR DECORATOR CUSTOMISE

THREES THE BLOCK NZ

wiN $2500 ¢

ENTER OUR CONTEST FOR THE CHANCE TO WIN $2500 \
TO SPEND ON YOUR FREEDOM WISHLISTY r

ENTER HERE

BE THE FIRST TO KNOW

Sign up to receive the latest news, exclusive offers & styling tips.

MacBook
——
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SNOOZE

Freelance project for Snooze’s
New Zealand region.

Project scope included
redesigning the full NZ website
in accordance to the new brand
guidelines while ensuring the
new interface is fully responsive
and meets accessability

gLJIdellneS. MATTRESSES & BASES ~ BEDDING  SNOOZE PROFILER™  BUYING GUIDE

King for the price
of a Single

Buy a selected king mattress
and pay the price of a single.

SHOP MATTRESSES

17th July - 20th August 2017

-

Mattress Buying Guide y \ /o

-

View our { h N

5 Steps to Choosing y : _ .=
B h“ Latest Promotion .
/ \ N X

MacBook
——
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LOVE LIFE GLUTEN
FREE

Design work for the LLGF

brand including a cook book,
new website and promotional
flyers, business cards as well as
a branding and logo update.

KATERINA BLACK / DESIGN PORTFOLIO
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L.v E e LIFE ABOUT RECIPES COOKBOOK EVENTS CATERING BLOG
& GLUTEN FREE 5

FREE-LANCE WORK

Love Life and Gluten Free

£13

is a beautiful cookbook filled [ Sa rencte:
with over 100 gluten and by Angi&Goneh, |

dairy free recipes to
nourish your belly and heart.

PURCHASE NOW

MacBook
I

CONTACT
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TRX TRAINING

Freelance design work for the
TRX Training brand.

Project scope includes a
postcard mailer for distribution
through Sydney area.
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VARIOUS
ILLUSTRATION WORK

A collection of various
hand illustrations created using
Procreate.
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